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North American footprint & target markets
Ownership interest in 15 facilities with more than 3,600 MW(1)

(1) Based on MW owned capacity as of July 31/13; excludes Sundance PPA (371 MW) and Clover Bar Landfill Gas (4.8 MW).



Contracted Ontario wind projects
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K2 Wind Ontario

 270 MW (33% CPC ownership); in
southern, Ontario





Shepard Energy Centre
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(1) Based on existing plants plus committed development projects as of July 2013.









Financial strength and access to capital
Strong balance sheet(1)


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Cash flow and financing outlook





AB commercial portfolio positions
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 Alberta portfolio hedged positions for AB baseload plants and acquired
Sundance PPA (% sold forward)

July–Dec, 2013 2014 2015

Percentage sold forward

63% 87% 65%

Average contracted prices(1) ($/MWh)

Low-$60 High-$50 Mid-$50
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Financial outlook
Company expects to exceed 2013 financial guidance





Corporate priorities



Alberta power market
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 Alberta (AB) has a competitive wholesale energy and ancillary services
market operated by the Alberta Electric System Operator (AESO); market has
an installed generation capacity of ~13,000 MW

 No capacity market – power generators must recover all costs through



Alberta generation and load mix

23



24

AB market design expected to continue to provide timely pricing signals
for the addition of new supply

Forecast spark spreads above
historical average(1)

Projected reserve margin signals the need
for new capacity in the 2017-2020 timeframe(1)





Alberta market design
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Current market design has been successful in signaling when new
capacity is required

Alberta reserve margin and new capacity
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Summary of assets







The Company uses (i) earnings before finance expense, income tax expense,
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